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Policy and Communication Evaluation

Overview

This brief examines the use of flavored tobacco products among Vermont’s youth
and young adults. Flavors in tobacco products increase the appeal of tobacco to
young people, with the highest prevalence of flavored tobacco use seen in U.S.
teens aged 12-17, followed by young adults aged 18-24.22 First use of a flavored
tobacco product is also associated with continued use and progression to regular

tobacco use.>*

Methods

873 Vermont teens and young adults
completed surveys in Fall or Winter 2020
that addressed nicotine and tobacco
product use (electronic vapor product
(EVP),
flavored tobacco products, and beliefs

cigarette, and cigar), use of

about flavored tobacco products.

Findings

Nearly 1 in 5 (18%) of PACE Vermont
participants used anEVP in the past 30
days; of those, 83% used flavored EVPs
(Table 1). More than a third (37%) of
past 30-day cigarette smokers used
menthol or flavored cigarettes and 44%
of past 30-day cigar, cigarillo, or little
cigar smokers used flavored cigars.
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Study Sample

240 Vermont teens (ages 12-17) and
633 young adults (ages 18-25)
participated in either the Wave 4
(Fall 2020) or Wave 5 (Winter 2020)
surveys of the PACE Vermont Study.

Table 1. Prevalence of past 30-day nicotine and tobacco product use and

proportion of flavored product use within each product.

Age 12-20 Age 21-25 Total
(n=471) (n =402) (n =873)
Any electronic vapor product 19% 17% 18%
(EVP) (88/471) (69/402)  (157/873)
Proportion any flavored EVP 85% 80% 83%
(75/88) (55/69) (130/157)
Any cigarette 8% 13% 10%
(36/471) (54/402) (90/873)
Proportion any menthol/ 31% 41% 37%
flavored cigarette (11/36) (22/54) (33/90)
Any cigars 4% 7% 6%
(18/471) (30/402) (48/873)
Proportion any flavored cigars 33% 50% 44%
(6/18) (15/30) (21/48)

Perceptions of flavored tobacco products
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